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WWHHAATT  IISS  GGRRAAPPHHIICC  IIDDEENNTTIITTYY??  
 
Graphic identity is the visual image that the public sees of an organization or group.  
Graphic identity is very important, especially when a group has changed its name and 
mission, as SADD did in 1997.  Many members of the public may still believe that SADD 
stands for “Students Against Driving Drunk,” and consistent use of the SADD name and 
logo helps to educate the public about our name and mission. 
 
Although SADD is a student-led organization that celebrates its diversity and programs 
created to respond to local issues, we are all stronger when we have a common visual 
and written identity. 
 
Please read this guide carefully to learn how you can help to strengthen SADD’s identity 
among the public.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



SSAADDDD  IINN  PPRRIINNTT  
 
SADD was founded in 1981 as “SADD (Students Against Driving Drunk).”  In 1997, the 
name of the organization became “SADD, Inc.” and chapters were encouraged to use 
“Students Against Destructive Decisions” as a longer form to reflect the expanded 
mission of the organization.  Despite significant publicity surrounding the name change, 
the original name has stuck in the public consciousness.  News items referencing 
“Students Against Driving Drunk” are frequent occurrences across the United States, 
even though the old name hasn’t been used officially for more than a decade.  For this 
reason, we ask that you follow a number of guidelines when using the name in print. 
 
 

�  NEVER use the old name “Students Against Driving Dru nk.” 
 
At the time of the name change in 1997, SADD National understood that there would be 
a time of transition to the new name; however, in 2004 the SADD National Board voted 
to eliminate any use of the old name.  As a result, chapters are not permitted to refer to 
themselves as “Students Against Driving Drunk” or any variation, such as Students 
Against Drunk Driving or Drinking and Driving. 
 
Prohibiting use of the old name is necessary for several reasons.  First, the old name 
implies we are concerned with only impaired driving.  A large part of the reason we 
changed our name was to reflect our expanded focus.  SADD now also highlights 
prevention of other destructive behaviors and attitudes that are harmful to young 
people, including substance abuse and teen violence and suicide. 
 
Second, because the old name gives the perception we address only impaired driving, 
there is a mistaken belief that SADD is not opposed to underage drinking and cares 
only that intoxicated teens do not get behind the wheel of a car.  This perception is 
false; SADD has a long history of fighting to reduce underage drinking.  Using the old 
name undermines this important position. 
 
Finally, using the old name in any context lends it credibility in the public mind.  Even if 
only one out of every 100 chapters uses the old name, it damages the hard work we’ve 
done to help the public understand and accept the new name. 
 
 

�  Whenever you talk to members of the press, remind t hem of the name 
change. 

 
We frequently see “Students Against Driving Drunk” in newspaper articles and other 
media, even though the chapters featured are not actually using the old name!  
Because the old name is so ingrained in the public’s mind, reporters tend to revert to 
using a name they recall and use the old name out of ignorance.  In fact, it’s not unusual 
to see an article about “Students Against Driving Drunk” and an accompanying picture 
of SADD students with a large SADD poster that prominently shows “Students Against 
Destructive Decisions.” 
 



Because members of the media tend to make this mistake frequently, it’s important 
whenever you talk to reporters to remind them of the proper name of the organization – 
even if they don’t ask!  Many reporters will express surprise and ask when and why the 
name was changed.  You can use the information above to answer that question. 
 
 

�  Always use SADD in all capital letters.  Do not use  “Sadd” or “sadd.” 
 
Part of having a consistent look and name is to make the written SADD look the same 
across all usages.  SADD should always be capitalized, regardless of the way it is used 
– within a document, as part of a design or poster, etc.   
 
 

�  Do not use periods within the name SADD. 
 
When you write SADD, do not use periods between the letters – “S.A.D.D.”  The correct 
usage is simply SADD with no punctuation in between.  We want to encourage people 
to pronounce the name so that it sounds like “sad” rather than verbally spell out the 
letters “s… a… d… d.”  Avoiding periods between the letters makes this more likely.  
Additionally, SADD has a cleaner, more modern look.   
 
 

�  In any written document, refer to the organization o nly as “SADD (Students 
Against Destructive Decisions)” or, simply, SADD.   

 
�  Do not  use “Students Against Destructive Decisions” on its own or reverse 

the order and use “Students Against Destructive Deci sions (SADD).” 
 
The official name of the organization is now “SADD, Inc.,” and we want to ensure that 
SADD is always prominently featured as the default name.  This is why SADD should 
lead, and not follow, Students Against Destructive Decisions.  This usage isn’t the 
preferred format of newspapers, and they might reverse the order in their articles.  In 
any document you prepare, however, please use this format. 
 
We also want to ensure that people recognize the name change.  Using only Students 
Against Destructive Decisions may result in some people missing the connection to 
SADD and thinking it is an organization unrelated to what they think of as “SADD.” 
 
 

�  If SADD is partnered with another group, be sure to  use SADD as part of 
the name in all public communication. 

 
SADD often partners with other groups with similar missions.  As a result, we permit 
“co-branding” SADD with other group names.  One such example is in Vermont, where 
the Vermont Teen Leadership Safety Program (VTLSP) is SADD’s statewide partner.  
To recognize this partnership, in press conferences and other communication the group 
is known as “VTLSP/SADD.”   
 



SSAADDDD  GGRRAAPPHHIICCSS  &&  LLOOGGOOSS  
 

PPEERRMMIITTTTEEDD  UUSSEESS  
 
As part of the name change in 1997, a Boston-based national advertising agency 
created a new logo for SADD for which SADD National holds a registered trademark.  
SADD is very protective of this logo and has developed a number of policies around its 
usage. 
 
PPrr iinntt //WWeebb  MMaatteerr iiaallss  
SADD chapters may use the logo on chapter websites and in print materials (such as 
letterhead, posters, newsletters, manuals, yearbooks, and programs), as long as the 
content and materials are in compliance with the SADD mission.  Low- and high-
resolution images of the logo are available from the SADD website.  We’ll ask you to 
provide your contact information, to confirm you are a registered SADD chapter, and to 
agree to follow the policies outlined in this manual and make sure your use of the logo is 
consistent with SADD’s policies and messaging.  You’ll then be able to download the 
images. 
 
We strongly encourage you to use the official SADD logo in all printed materials and 
online uses.  We have made the process of obtaining the logo quick and simple to 
encourage you to use it.  As stated above, consistency in look is a critical part of graphic 
identity; use the official logo in all that you do. 
 
CCllootthhiinngg//PPrroommoott iioonnaall   IItteemmss  
For use of the SADD logo on clothing or promotional items, SADD has an agreement 
with a company to provide imprinted items through the SADD Store – which can be 
found at www.saddstore.org  or 1-800-394-0090.  The SADD Store offers SADD 
products that can be easily customized with a school logo.  The SADD Store can also 
create specialized products.   
 
Because of this relationship, we encourage you to order SADD-branded merchandise 
through the SADD Store.  However, we are freely providing the SADD logo to all SADD 
chapters to encourage its use, and you may use local vendors to print t-shirts if it is 
more cost-effective and practical to do so.   
 
 
 
 
 
 
 
 
 
 
 
 



LLOOGGOO  UUSSAAGGEE  
 
The SADD logo was designed by a prominent national advertising agency in Boston.  
This modernized logo was developed as part of the new branding campaign for SADD’s 
expansion of focus and shift to a new name in 1997.   
 
 
 
 
 
 
 
 
 
 
 
The logo includes several noteworthy elements.  It appears at an angle – at an upward 
slant to indicate motion.  The words “students against destructive decisions” appear 
around the logo.  SADD is also printed in a “distressed” font, which gives it a block-
printed look. 
 
As stated throughout this manual, consistency in look is the first rule in graphic identity.  
The following usage rules will help illustrate this point.  These rules should be followed 
in your usage of the logo.  If you wish to break one or more of these rules in 
extraordinary circumstances, you must first seek permission from the SADD National 
office at shart@sadd.org or 877-SADD-INC. 
 
 

�  Use the official logo at the upward slant in which it was designed.  Do not 
straighten it out and make it level unless doing so  is unavoidable. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



�  Use the official SADD logo.  Do not create your own  version or use older 
versions, and do not use the old name in the logo. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The following two guidelines concern changes we pre fer you do not  make.  If you 
feel that you need to do one or both as part of you r design, contact the SADD 
National office – 877-SADD-INC or shart@sadd.org – to obtain advance 
permission before you make these changes. 
 

�  Do not change the color of the logo from the offici al red (PMS 199).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 
�  Do not remove the “Students Against Destructive Deci sions” wording from 

around the logo.  We want to increase knowledge of the name change 
among the public.  There are “reverse” logos availabl e for use on a dark 
background to ensure the words are visible. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  



LLEEGGAALL  
  
The brand name or trademark “SADD” is registered with the United States Patent and 
Trademark Office.  Careful protection of the SADD trademark ultimately works to the 
benefit of all SADD operations.  All rights to use “SADD” and the SADD logos are 
reserved by SADD, Inc., a Massachusetts nonprofit corporation.  Except as permitted in 
this document for registered SADD chapters, “SADD” or any SADD logo may be 
reproduced only with written permission from SADD National.  Requests must be made 
in writing with an explanation of the intended use.  Use of the name and mark may only 
be coupled with products and messaging that are consistent with SADD’s policies and 
positions.  SADD chapters should be familiar with SADD’s “No Use” Position, which is 
available on SADD’s website, sadd.org.   
 
SADD National permits only a limited number of highly credible partners to reproduce its 
logos and sets strict rules for their use.  Check with SADD National directly whenever 
an individual, corporation, or nonprofit group says it has a partnership or contractual 
relationship with SADD.  Report any adulterated or suspected unauthorized uses of the 
SADD logos to SADD National.  
  
  
  
SSUUMMMMAARRYY  
  
With your help, we can strengthen SADD’s graphic identity, making our brand more 
consistent and more recognizable to the public.  This identity is very important to 
SADD’s future growth and development.  We hope you’ll work with us at the SADD 
National office in this effort. 
 
Thanks again for all you do for SADD! 
 


